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As we approach our off-season you
might think the Sales Department
would be looking forward to that lazy,
lovely hibernation period enjoved by
most bears I know — but it ain't so!
IMatter of fact this i= really our busy
SEASOT.

All products come up for poszible de-
sign changes, this is 1rue both in pro-
ducts sold to manufacturers and those
zold under cur own brand label. DNow
is our last chance to decide upon and
make ready for orarket any completely
new products for next season, New
literature, now price sheets, new selling
plans are likewise currently being pull-
ed together for presentation to our own
pecple and to our customers,

For example:, Burt Saxtan and his
Hiustricas group, John DBoyce, Shirley
Eeefe, and Carel Hoeger, are burning
much midnight il working on new pro-
duectz, new applications and ideas for
our manufacturing accounts, Soon sev-
eral of these new products will be
changing the scenery out in the feid.
By the way — we should have said
Carol Hoeger Bowen as we are real
proud to announce that Carol has
changed her home life scenery. As
many of wou know, she and George
Bowen were married August 25 So
voul see our Departmental changes are
not only numerous but varied,

Burt and John will have a display
cat the upcoming Aluminum Window
Manufacturers Association and Sliding
Glass Door and Window Institute com-
bined national convention to be held in
Arizona late in September.

With our HOMESHIELD brand pro-
ductz Bob Tanner and Bernice Haag
are likewise hard at work. We have
three national trade shows coming up—
The National Hardware Show, Oect, 2-
6, Natienal Lumber Dealer Show, Nov,
4-7, and Naticnal Association of Ilome
Builders Show, Dec. 3-7. Incidentally
all three of these shows will take place
in McCormick Place, Chicago. On top
of this cur annual Sales Meeting is set
for early October. They have an al-
most endless siream of details o fol-
low——earton design, literature, price
sheets, salesmen samples, dealer dis-
plays, ad schedules, mailers, inguiry fol-

Happy Birthday
(We Think!)

Mrs. Fred Kellerman received the
following note wishing her a Happy
Birthday — at least she hopes that is
what it says:

“Deer Emmah,

Thers that is gittin oldr ever year
can sure tank there lukey starr that
theys aint alone at a time like that.
Dle age aint nutting too loke forward
fu but time is shure been kindiy to
you all

I's frizd tu fizure out howin I kin
keep frum gittin old and I giss the only
why 15 to keap smilin lik vouins.

Weens all shure do wish yhalh a
hippy birthday and as menney mare as
en yvou tink you al kin stand.

Signed—Booh Tanner”

(Incidentally Mr. Tanner's birthday
happens to be the same day as DMrs.
Kellerman's.)

low-up, and people to talk to.

Both groups are faced with next
vear's budgetz and salezs forecasts to
prepare and this is never a small job,

niz area of our Sales responsibility iz
of dead serious importance too—Ior on
these fizures rest many prime deci-
slans, Such decisions as “What and
How Many™ of these different products
do we build in the off-season? THow
much money do we need for this in-
ventory and so on.

Walt Griffin and
Order Department,

hiz group in the
Eleanor Hawley,

Hank Majeske Leaving on Vacation

The Happy Vacationer!

Az we goto press we find people
taking off in many different directions
for vacations.

John Rapp is going to Wisconzin fish-
ing and boating.

Donald Kerber is flying to Canada to
visit friends and te attend a wedding

Larry Morris went to Pennsylvania
to visit relatives.

Mary Crizt headed
and MMichigan.

Perry Virkler and his wife took off
on a sightseeing trip through Yellow-
ztone, Glacier National Park, EBElack
Hills and the Rocky Mountain National
Park.

Merie Onken had plans made to go
to Michizan.

Dwon Gerdes and his family headed
for Wisconsin with no definite destina-
tion in mind. .

Click Sanders reporfed that on his
vacation at Fish Creek, Wisconsin, they
enjoved wonderful weather and exeel-
lent fishing.

{Continued on Page 2, Col. 3)

for  Wisconsin

Linda Moore, Mable DeHart, and Shar-
on Morvell, help a great deal in our
[orecasting. For in addition to order
pro¢essing they keep a weather aye on
past zales by each iten within our 4if-
ferent product lines. Mo department
in cur corpany could be more infer-
ested in good forecasting than our Or-
der Department. These people have
the most important job of customer
contact relative to shipments, It's their
job to keep ‘em happy and this sure
isn’'t easy to do when we don't have
ths stock.

Up in Product Engineering, Hank
Majeske, Howard Holloway, Arline
Foster, and Clarence Bailey have been
turning on the steam to make sure
that production has ali the wvital infor-
mation on the products they need to
produce the goods. Then too, they
are always looking for items and ways
te make our products better and/or
reduce prices for our customers.

Our cry for ‘62 is “Top Quality and
the Finest Possible Serviee for Our
Customers” — with this we will grow.

MNext time Sales gets the floor we
will talk about the guys the folks in
tha plant don't see much of - the field
zales group.







